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Abstract 

 

Advertising permeates every aspect of our lives, shaping our perceptions, influencing our 

decisions, and defining our cultural landscape. It is essential for individuals to not only 

comprehend but also critically evaluate advertising messages in order to navigate this complex 

media environment effectively. This paper delves into the concept of advertising literacy, aiming 

to provide advertising students with a comprehensive guide to understanding and analyzing 

advertising practices. 

Advertising literacy extends beyond mere recognition of advertisements; it involves 

understanding the underlying principles, strategies, and ethical standards that govern advertising. 

By developing advertising literacy, students can become discerning creators and consumers of 

advertising content, capable of navigating the intricate and often misleading world of advertising 

with confidence. This paper explores various tactics used in advertising, from persuasive appeals 

to visual storytelling, providing real-world examples to illustrate key concepts. 

Ethical considerations are also paramount in advertising literacy. Understanding the ethical 

implications of advertising practices is essential for creating responsible and impactful advertising 

campaigns. This paper discusses the ethical dimensions of advertising, addressing issues such as 

truthfulness, transparency, and the impact of advertising on vulnerable populations. 

The goal of this paper is to impart advertising literacy in a way that is not only educational 

but also entertaining. By presenting advertising literacy as a dynamic and engaging subject, this 
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monograph aims to inspire students to delve deeper into the world of advertising, equipping them 

with the knowledge and skills needed to thrive in the ever-evolving field of advertising. 
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Introduction 

Advertising is omnipresent, being part of nearly every aspect of our daily lives, whether 

we choose it or not. From the billboards that line our highways on our way home to the pop-up 

ads that appear on our screens, advertising has become an inescapable part of the contemporary 

human experience, being ingrained in our routines. As such, the ability to understand and critically 

analyze advertising messages has never been more important, for everyone but specially for the 

advertising and marketing students. This document aims to explore and define advertising literacy, 

providing a comprehensive and engaging guide for advertising students. 

Advertising literacy is more than just recognizing advertisements; it is about understanding 

the underlying principles, techniques, and ethics that shape advertising practices. It is about being 

able to decode and interpret advertising messages, discerning the intended meanings and 

implications behind them. By developing advertising literacy, students can become more 

discerning consumers and creators of advertising content, able to navigate the complex and often 

manipulative world of advertising with greater confidence and competence. 

One of the primary challenges in defining advertising literacy is making it both informative 

and engaging for students. Traditional approaches to teaching advertising often focus on 

theoretical concepts, which, while important, can be dry and uninspiring. This document seeks to 

address this challenge by presenting advertising literacy in a way that is not only informative but 

also captivating and thought-provoking. 
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To achieve this goal, we will examine the ethical considerations inherent in advertising, 

discussing issues such as truthfulness, transparency, and the impact of advertising on vulnerable 

populations. By presenting advertising literacy in a comprehensive and engaging manner, this 

document aims to equip advertising students with the knowledge and skills needed to navigate the 

complex world of advertising. Whether they aspire to be advertising professionals or informed 

consumers, this document will provide them with the foundation they need to critically analyze 

and create advertising messages that are both impactful and responsible. 

 

The primary purpose of this monograph is to provide a thorough understanding of 

advertising literacy, tailored specifically for advertising students. The document is designed to be 

a mix of compilation, research, and analysis of experiences. By combining these elements, it 

ensures a holistic approach to the subject matter, making it both informative and engaging by 

understanding advertising literacy as an essential skill for anyone seeking to understand the role 

of advertising in society. By defining and explaining media literacy in an informative and engaging 

manner, this document aims to empower advertising students to become critical thinkers and 

responsible creators of advertising content. Through a deeper understanding of advertising 

principles, techniques, and ethics, students will be better equipped to navigate the complex and 

ever-changing world of advertising. This content will be developed and divided into three chapters, 

each focusing on a different aspect of advertising literacy that corresponds to each of the specific 

objectives proposed for this work. 
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Methodology 

To support the bibliographic search process for this framework, a matrix was used as an 

instrument to compile the bibliographic citations through bibliographic cards as described “The 

first step that can be taken for this purpose is to organize the collected information according to 

one or several logical criteria suitable for the research topic. Sometimes the information is arranged 

chronologically, other times by subtopics or theories, etc. Thus, for example, if we use cards to 

collect the information, we organize them according to the criteria we have defined” (Sampieri, R. 

H., 2018) 

 This matrix facilitated and streamlined the process by categorizing each citation into a 

specific thematic category that supports the construction of the present text. The structure of the 

matrix included columns for the source from Scopus and Google Scholar, the key points extracted, 

the thematic category, and the specific research objective it specifically supports. By 

characterizing each citation according to these criteria, it allowed for a very precise referencing of 

the specific objectives they correspond to and support.  

 

Table 1 Matrix for bibliographic classification 

 

Source Objective Category Concept Citation  Justification Author Year Title Reference 

Google 

Scholar 

To Develop a 

Clear Definition 

of Advertising 

Literacy to ensure 

students grasp its 

significance 

within the 

advertising 

industry. 

Advertising 

Literacy 

Literacy Media literacy 

is taken as the 

outcome of 

the media-

education 

process. 

 

Needed to define 

in a closed 

concept way 

what the topic 

was 

José 

Manuel 

Pérez 

Tornero 

2008 Media Literacy 

New 

Conceptualisati

on, New 

Approach 

Pérez Tornero, J. M. 

(2008). Media literacy: 

new conceptualisation, 

new approach. 

Empowerment through 

media education, 103-

116. 
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The importance of this systematic organization is very present and evident since it ensured 

the clarity in how each piece of information is aligned with the research objectives, enhancing the 

ease of reference and cross-referencing throughout the text. This method also ensures 

comprehensive coverage of all relevant aspects of advertising literacy, preventing any important 

themes from being overlooked. Furthermore, the matrix facilitates efficient cross-referencing 

between different sections of the text, supporting a more cohesive and interconnected argument. 

This cross-referencing capability is crucial in a field as interdisciplinary as advertising literacy, 

where insights from various domains need to be integrated seamlessly. 

By employing this strategy, the research process gains rigor, enhancing the credibility of 

the final framework. Each citation is not just a standalone piece of information but is systematically 

integrated into the broader narrative, ensuring that the result is comprehensive enough. This 

meticulous approach to compiling and categorizing citations ultimately strengthens the foundation 

upon which advertising literacy is defined and understood 
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Reference Framework 

 

In our contemporary world, media has become an integral part of our daily existence, 

permeating every aspect of our lives. From the moment we wake up to the sound of our alarm 

clock, to the music we listen to during our commute, and the news we consume on our 

smartphones, we are constantly immersed in various forms of media. The rise of social media 

platforms has further blurred the lines between our online and offline lives, with many of us 

curating our digital personas through photos, videos, and text. 

As we navigate this media-saturated landscape, it's easy to assume that we are media 

literate to a certain extent. We can navigate different sources of information and engage with others 

online, sharing our thoughts and experiences. However, true media literacy goes beyond just 

consuming and sharing content; it requires a deeper understanding of the media ecosystem and the 

forces that shape it. 

Our media literacy can be influenced by our biases and interests. While we may be adept 

at interpreting art or music, we may fall short when it comes to understanding the complexities of 

economics, politics, and the mass media industry. This limited understanding can hinder our ability 

to fully grasp the real impact of media on society. Questions about who controls the media and 

how content is published and advertised are essential for advertising students to consider. They 

need to comprehend the media landscape fully to exercise proper control over the narrative and 

ensure that their advertising efforts resonate with their target audiences. 
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As we expand our knowledge of mass media, we become more aware of how to effectively 

advertise and communicate with our audiences. Advertising literacy, therefore, becomes crucial in 

this context. By defining and understanding advertising literacy, advertising students can develop 

the skills needed to navigate the media landscape effectively, ensuring that their advertising efforts 

are not only impactful but also ethical and responsible.  
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Objectives 

 

Problem Question: What is advertising literacy, and how can it be defined and explained 

in a way that is informative and engaging for advertising students to explore a deeper 

understanding of advertising principles, techniques, and ethics? 

 

Main Objective:  

To define and explain the concept of advertising literacy in a comprehensive and engaging 

manner, specifically targeting advertising students.  

 

Specific Objectives:  

 

• To develop a clear definition of Advertising Literacy to ensure students grasp its 

significance within the advertising industry. 

• To explore Ethical Dimensions offering insights and case studies to help 

Advertising Students understand the ethical responsibilities involved in creating 

advertising campaigns.  

• To provide advertising students recommendations to apply their understanding of 

advertising literacy principles in real-world scenarios. 
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Chapter 1. Speaking the true language of advertising: media literacy  

 

1.1 Defining Media Literacy and Media Education 

 

Media literacy is the term used to describe the skills and abilities required for conscious, 

independent development in the new communication environment – digital, global, and 

multimedia – of the information society. Media literacy is taken as the outcome of the media-

education process. (Pérez Tornero, J. M, 2008, p. 105). When delving into the reality of 

advertising, students must also understand the concept of media literacy. Media literacy refers to 

the competencies and capabilities necessary for intentional and autonomous growth within the 

contemporary communication landscape, which is characterized by digital, global, and multimedia 

elements. It is impossible to fully grasp this landscape without understanding advertising through 

the useful lens of media literacy. Therefore, it is essential to recognize that media literacy is the 

result of engaging in media education, as it forms the foundational base of media literacy. 

Media literacy serves as a crucial foundation for enhancing our ability to critically evaluate 

information, rather than passively accepting the ideas, values, symbols, and ideologies that the 

media presents to us. Through the lens of media literacy, we gain a deeper understanding of media 

content, learning to navigate, deconstruct, and even challenge the ideologies and values embedded 

in mediated messages. 

“Media literacy is most commonly described as a skill set that promotes critical 

engagement with messages produced by the media” (Bulger, M., & Davison, 2018, p. 2). By 

developing media literacy skills, we become more adept at discerning the underlying motives and 

biases in media productions. This capability allows us to identify the subtle and overt ways in 
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which media can influence our perceptions, beliefs, and behaviors. Instead of being passive 

consumers, we become active interpreters, questioning the sources, intentions, and implications of 

the media we encounter. 

Media literacy empowers us to recognize and dissect the construction of media messages. 

This involves understanding the techniques and strategies used to create media content, such as 

framing, selective omission, and persuasive language. By being aware of these methods, we can 

better appreciate the complexity of media production and the power dynamics involved 

Ultimately, media literacy is about empowering individuals to take control of their media 

consumption and to engage with media in a more thoughtful and reflective manner. It equips us 

with the tools to analyze and interpret media messages critically, to recognize and challenge the 

ideologies embedded within them, and to make more informed decisions about the media we 

consume and produce. In this way, media literacy not only enhances our understanding of the 

world but also contributes to a more informed and engaged society. 

 

1.1.1 The Context of the Literacy 

As outlined by UNESCO, media education plays a crucial role in the development of 

advertising students. The initiative began with the Grünwald conference in 1982 and has since 

evolved through significant international conferences in Toulouse (1990), Vienna (1999), and 

Seville (2002). These efforts aim to integrate media literacy into educational frameworks globally. 

(Pérez Tornero, J. M, 2008) 
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This is especially relevant at higher education levels such as universities and colleges. 

Media education helps students develop their critical thinking skills, which are essential in a world 

constantly changing and saturated with information from various media sources, which are often 

unreliable or untrustworthy.  

Consequently, it becomes crucial for students to critically evaluate the content they 

consume to create well-informed, ethical content in their professional practice as advertisers. The 

proliferation of unreliable or untrustworthy media sources makes it essential for students to 

develop strong critical thinking skills to discern fact from fiction and understand the underlying 

biases and motivations of different media messages. This critical evaluation process enables 

students to become not just passive consumers of information, but active, informed participants 

who can navigate the complex media landscape with discernment and integrity. By applying these 

skills to their own content creation, students ensure that their professional practice is grounded in 

ethical standards and informed by a comprehensive understanding of media dynamics. This 

approach not only enhances the quality and credibility of their work but also contributes to a more 

informed and responsible media environment. 

The ultimate goal of media education must be to enhance students' ability to discern and 

decide, with well-founded arguments and sources, whether the available information is reliable or 

the result of misinformation or fake news. This is explored as “These interventions provide simple 

rules that can help individuals to evaluate the credibility of sources and identify indicators of 

problematic content without expending significant time or attention” as expressed by Authors 

Guess, et Al (2020). These factors significantly impact decision-making processes, especially in 

the realm of advertising where trust and credibility are paramount. In the context of this situation, 
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the digital landscape becomes increasingly complex for everyone, especially for students who need 

to continually learn new skills to navigate it effectively. 

Media education properly equips students with the necessary digital literacy skills to 

understand and utilize digital tools responsibly and efficiently. This education is essential for their 

work and creative processes in content creation. By developing these skills, students learn to 

critically assess the reliability of information, identify biases, and recognize the motives behind 

various media messages. This rigorous evaluation is crucial for ensuring that their advertising 

efforts are grounded in truth and integrity. 

Furthermore, media education fosters better communication skills by teaching students 

how to interpret and consume media information ethically. This includes creating a sense of 

responsibility and consciousness about the content they produce and share. By instilling these 

values, media education ensures that the resulting content is accurate, respectful, and does not 

contribute to the reckless spread of misinformation or harmful stereotypes. 

As students become more adept at navigating the digital landscape, they are better equipped 

to create content that not only resonates with their audience but also upholds ethical standards. 

They learn to approach content creation with a critical eye, ensuring that their work contributes 

positively to the media ecosystem this is viewed in the remarks made by the Scholars Robert L. 

Duran, and Bill Yousman who conceive the idea, “College students' awareness of media structures, 

content, and impact, encourage students to become more critical/informed participants in the 

media environment” in their 2008 article. Holistic Media Education: An Assessment of the 

Effectiveness of a College Course in Media Literacy. 
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Media education plays a pivotal role in creating a bridge in the digital world by providing 

equal opportunities for all students to acquire essential digital literacy skills. In an era where digital 

fluency is becoming as fundamental as traditional literacy, media education ensures that every 

student, regardless of their social background, has the tools to navigate and thrive in an 

increasingly digital space. This democratization of knowledge is particularly relevant as it levels 

the playing field, granting all students the same opportunities to understand the world and 

communicate effectively within it. In a very simplified view, media literacy is the “active inquiry 

and critical thinking about the messages we receive and create,” (Bulger, M., & Davison, 2018, p. 

3). 

 

Media education serves as a foundational pillar that not only bridges the gap in media 

literacy but also underscores the profound influence of human agency on technology. In essence, 

it highlights that while technology may be pervasive in our lives, it is ultimately humans who shape 

its impact, “This is the principal idea behind the notion that a collective of humans-with-media 

constitutes the basic unit that produces knowledge. Knowledge is produced by humans, but also 

by different media such as orality, writing, or the new modalities of language that emerge from 

computer technology” (Borba, M. C, 2007, p. 3). 

 

 This is particularly evident in the realm of media, where messages are crafted to evoke 

emotions and resonate with audiences. Through media education, individuals learn to deconstruct 

these messages, understand their underlying motives, and appreciate the role of human 

intentionality in shaping technology's impact on society. This awareness fosters a deeper 
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understanding of the intricate relationship between technology and human behavior, empowering 

individuals to navigate the digital landscape with discernment and critical thinking.  

By understanding and utilizing different literacies, students can harness technology as a 

tool for positive engagement and informed decision-making in both the virtual and real worlds. 

This comprehensive approach to media education thus lays the groundwork for students to 

effectively and ethically navigate the interconnected digital and physical landscapes they inhabit.   

 

The virtual world that produces this information does not sit ‘out there’ but invades the 

‘real’ world. What is digital, nonetheless, is subject to human agency and to human understanding. 

Technology is just a tool, which does not determine how we must act. Among these circumstances 

we have to acquire an understanding and adopt meaningful courses of action by employing 

different literacies (ALA, 2000; Martin and Madigan, 2006).  

 

 

1.1.3 Reading between the lines of social context 

 

“With the advent of digital technologies, awareness of media is acquiring crucial 

importance. Media literacy, information literacy and digital literacy are the three most prevailing 

concepts that focus on a critical approach towards media messages.” (Koltay, T, 2011, p. 211) 

These literacies collectively enable students to deconstruct media messages, understand 

their purposes, and assess their validity. Media literacy focuses on the ability to analyze and 

interpret media messages, including understanding the techniques used to create them and the 

motives behind them. Information literacy, on the other hand, emphasizes the skills needed to 
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locate, evaluate, and use information effectively. It involves critically evaluating sources, 

understanding their credibility, and synthesizing information from multiple sources, this becomes 

specially relevant for advertising students when analyzing news and their sources, “The goals of 

news literacy include an understanding of the role that news plays in society, a motivation to seek 

out news, the ability to find/ identify/recognize news, the ability to critically evaluate and analyze 

news, and the ability to produce news” (Jones-Jang, et Al, 2021, p. 5) 

 

Finally, digital literacy encompasses the skills required to navigate and utilize digital 

technologies. This includes understanding how digital tools work, being able to use them 

effectively, and critically evaluating the information and media accessed through these 

technologies. Together, these literacies empower students to engage with media in a meaningful 

way, ensuring that they are not passive consumers but active, critical thinkers who can navigate 

the complex digital landscape with confidence and discernment. This critical approach not only 

bridges the gap in digital literacy but also ensures that technology remains a tool shaped by human 

agency rather than a deterministic force. 

Chapter 2. Exploring the ethical dimensions, unveiling the content 

2.1 Theory to reality, literacy in the creation process for ethical advertising 

 

In our contemporary landscape, digital technologies permeate every aspect of our lives, 

raising the question of how to teach literacy to a new level. It extends far beyond the realm of mere 

scientific methodology, as literacy today cannot be understood exclusively on paper or in theory 

but must also encompass the practical, hands-on aspect of creative practice. Literacy in the digital 

age requires a dynamic approach that combines theoretical understanding with practical 
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application, as individuals must not only comprehend information but also know how to effectively 

utilize digital tools to create, communicate, and engage with others. This shift from traditional 

literacy to digital literacy reflects a broader societal transition towards a more interconnected, 

technologically driven world, where the ability to navigate digital spaces and critically evaluate 

digital content is paramount: 

 

“Whereas traditional literacy was more concerned with reading and writing, mobile 

devices afford even those without the ability to read or write a chance to participate in the 

conversation.” (Asino, et Al, 2020, p. 4). 

 

 Therefore, teaching literacy today involves not only imparting knowledge but also 

cultivating skills and competencies that enable individuals to thrive in an increasingly digital and 

interconnected world. This holistic perspective has a huge emphasis in the assertion "Determining 

how to teach literacy could not be simply 'scientific,' but rather had to involve a moral, political, 

and cultural decision about the kind of literate practices needed to enhance both peoples' agency 

over their life trajectories and communities' intellectual, cultural, and semiotic resources in 

multimediated economies." (Sánchez Carrero, J. 2010, p. 204).  

 

“Media literacy has sometimes been described as putting on a pair of glasses that changes 

the way you look at media and those around you” This metaphor by Hobbs, R. (2021) encapsulates 

the transformative power of media literacy education. Just as a pair of glasses can bring clarity to 

one's vision, or also like adjusting the focus of a camera lens, media literacy allows individuals to 

sharpen their understanding of media content, enabling them to discern the nuances, biases, and 
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intentions behind the messages they encounter. This heightened awareness extends beyond media 

consumption to interpersonal interactions, as media literacy encourages individuals to question, 

analyze, and critically engage with the information and messages they encounter in their daily 

lives. In this way, media literacy serves as a powerful tool for empowerment, enabling individuals 

to navigate the complex media landscape with clarity, confidence, and a deeper understanding of 

the world around them. 

 

Although media literacy has long been a clear component of American education, its 

significance was notably amplified in 2020 for a broader audience, including South America. The 

outbreak of the coronavirus pandemic highlighted the urgent necessity for media literacy and 

digital literacy education as misinformation and conspiracy theories regarding the global public 

health crisis proliferated during these frightening times “Presently,  the  COVID-19  global 

pandemic  has  been  associated  with  various fake information or news, thereby creating fear and  

panic  among  the  people  concerning  the effect of the virus on them. More so, educating people 

through media literacy would help them to be able to identify the  real  sources  of  the information  

or  news  that  are  posted  online” (Durodolu, et Al, 2022, p. 35). 

 This increase in false and misleading information highlighted the critical need for students 

to develop the skills to discern credible sources from unreliable ones: We must evaluate the 

accuracy of the content we encounter, and understand the impact of media on public perception 

and behavior.  Media literacy is not only for personal well-being but also for maintaining ethically 

informed and resilient communities in the face of widespread misinformation. Fake news and 

conspiracy theories not only undermine public trust in institutions but also pose significant risks 

to public health and safety. As such, media literacy education has become increasingly crucial in 
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equipping individuals with the skills and knowledge to critically evaluate information, identify 

reliable sources, and combat the spread of misinformation, “Media literacy offers empowerment 

through education and an opportunity to equip all citizens with the skills they need to become 

lifelong learners who are maximally prepared to navigate and leverage the power of media for 

their own benefit and that of others” (Jolls, T., & Johnsen, M, 2017, p. 1379). 

 

In South America, where misinformation has also been prevalent, the pandemic 

underscored the importance of media literacy as a tool for promoting accurate information and 

countering the dissemination of false narratives.  “However, some  obstacles  contribute  to  the  

slowness  of measures to prevent and reduce the spread of the disease. One of these obstacles is 

the spread of fake news, which divides the opinions of the community in relation to measures such 

as the use of protective masks and social isolation” (Matias, T. P et Al, 2022, p. 5).  

 

 As the world becomes more interconnected through digital media, the ability to navigate 

and interpret information becomes ever more critical. Media literacy education plays a vital role 

in empowering individuals to be active and responsible participants in the digital landscape, 

enabling them to discern fact from fiction and make informed decisions. 

The pandemic revealed how essential media literacy is not only for personal well-being but 

also for maintaining an ethically informed and resilient communities in the face of widespread 

misinformation, “The misinformation  and  disinformation  during  COVID-19  pandemic  is  

observed  globally. At present,  it  has  become  easiest  to  spread  wrong  information  within  a  

fraction  of  second  and here,  digital  literacy  comes  at  rescue”( Dhadwal, Y, 2021, p. 2510) 
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2.1.1 Fake news and critical thinking 

This need for media literacy aligns closely with the concept of ethical deliberation, which 

refers to an agent’s ability to “discuss openly and reflect on understandings of moral problems, on 

solutions to these problems, and to explore what a meaningful resolution could amount to” 

(Senghor and Racine, 2022, p.1).  

In the context of fake news, ethical deliberation is essential because it entails the capacity 

to honestly address moral issues raised by false information and to thoughtfully consider and 

resolve them. Fake news frequently poses moral conundrums, making it difficult for people to 

separate fact from fiction and to think about the wider ramifications of disseminating or refuting 

such material. 

People who engage in ethical deliberation are better able to evaluate media content 

critically, inquire about the motivations behind it, and recognize the possible harm that 

misinformation might do. Through this introspective process, people are encouraged to think about 

the moral implications of information sharing, such as their obligations to guarantee the veracity 

and truth of the material they spread.  

This ethical reflection extends beyond individual actions to consider the broader societal 

impact of media consumption and production. By engaging in ethical deliberation, individuals 

become more conscious of the role that media plays in shaping public opinion and influencing 

social norms. This heightened awareness can lead to more responsible media practices and a 

greater commitment to ethical standards in media communication. 
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In essence, ethical deliberation helps students navigate the complex moral landscape 

created by the emerging fake news. It empowers students to make informed decisions, engage in 

meaningful discussions about the ethical implications of the media content they create, since it can 

contribute to a more ethically aware and resilient society. 

“Fake news are often designed to be provoking, sensational, or interesting in order to 

intrigue people and to gain maximal attention and coverage” (Valtonen, T., et Al, 2019, p. 23) 

 This manipulation of feelings and focus emphasizes how crucial thoughtful ethical 

consideration is. People can make more responsible and knowledgeable decisions if they consider 

the sources of bogus news and their possible effects. This procedure not only promotes a culture 

of deliberate and moral media consumption, but it also lessens the dissemination of false 

information. By critically evaluating the sources of news and information, individuals can gain a 

deeper understanding of the credibility and reliability of the content they encounter. This critical 

approach encourages individuals to seek out diverse perspectives and to question the motives 

behind the information they consume. Additionally, by being mindful of the potential effects of 

false information, individuals can avoid spreading misinformation and contribute to a more 

informed and responsible media environment. This emphasis on responsible media consumption 

not only benefits individuals but also strengthens democratic societies by promoting informed 

citizenship and fostering a more robust public discourse. 
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Chapter 3. Media literacy principles in real-world scenarios 

3.1 Being media literate in the real advertising world 

 

In our future—which could be as soon as tomorrow but perhaps up to a decade away—

fake news, alternative facts, and disinformation programs, more technologically advanced than 

today, will inundate society, clients, and citizens around the world. “Technology is making it 

increasingly easy to spread misinformation by manipulating video and audio.”  (Dell, M, 2019, p. 

619).   Without media literacy instruction, separating what is genuine, true, and/or authentic from 

what is not will become even more difficult to separate what is genuine, true, or authentic from 

what is not. 

“Media no longer just shape our culture – they ARE our culture”  

( Thoman, E., & Jolls, T, 2004, p. 52). 

 

Understanding advertising literacy is only one aspect of being media literate in the real 

world of advertising; another is realizing that media, including advertising, is an essential 

component of our culture. To engage with advertising and media material in a way that is 

responsible, informed, and reflective of our cultural realities, people must be able to critically 

examine and respond to the media they come across. This requires media literacy. Ads must 

possess both media literacy and persuasive message making skills because they are the caretakers 

of public attention.  This is a critical examination of the messages that media outlets provide to 

viewers and how these affect the attitudes and actions of our society. Advertising Students should 

receive media literacy training in order to appropriately impact public discourse and cultural 

narratives through their advertising and publicity activities, much as lawyers receive legal critical 

thinking training in order to defend justice. 
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To be in advertising in today's environment is to comprehend the significant influence that 

media has on culture and society. Media literacy is crucial for understanding how media influence 

cultures and how the "media monopoly," or the few large corporations that dominate much of our 

media, affects politics and society. “Media literacy helps us understand how media create 

cultures, and how the “media monopoly” – the handful of giant corporations that control most of 

our media – affects our politics and our society.”  (W. James Potter, 2010, p. 675) 

 

 

Recognizing their ability to shape public views and actions through publicity and 

advertising is crucial for advertisers. Advertisers can effectively negotiate the intricacies of the 

contemporary media world and ensure that their messages are not just responsible and culturally 

aware, but also effective by being media literate. This entails understanding how media messages 

are constructed, how they influence perceptions and behaviors, and how they can be critically 

evaluated and interpreted. Media literacy empowers advertisers to create campaigns that are not 

only impactful but also ethical and socially responsible. 

 

While elementary and high school students are frequently the focus of media literacy 

programs, people of all ages can benefit from media literacy. Despite the pervasiveness of U.S. 

media at home and abroad, the U.S. lags behind a number of countries in the study and practice of 

media literacy education in middle and high schools (Kubey, 2003; Megee, 1997)  
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 Given the dynamic nature of media platforms and technology, there is a strong argument 

for teaching media literacy to students studying advertising. Media literacy education can help 

advertising students navigate the rapidly evolving media landscape, equipping them with the skills 

and knowledge needed to create compelling and ethical advertising campaigns.  

 

By fostering a deeper understanding of media messages and their impact, media literacy 

can help advertising students develop campaigns that resonate with their target audience while also 

promoting social responsibility and cultural awareness. Moreover, media literacy can empower 

advertising students to critically evaluate the ethical implications of their work, ensuring that they 

contribute positively to the media ecosystem. In this way, media literacy is not just a valuable skill 

for advertising students, but an essential tool for shaping the future of advertising in a responsible 

and ethical manner. 
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Conclusion 

 

This monograph presents a comprehensive examination of the importance of media literacy 

in advertising. By exploring media literacy's concepts, theoretical foundations, and practical 

applications, it underscores the critical role it plays in promoting critical thinking, ethical 

deliberation, and responsible media consumption. Through an in-depth analysis of the complex 

relationships between media, advertising, and society, we demonstrate how media literacy 

empowers individuals to navigate the digital landscape, critically evaluate media messages, and 

create well-informed, ethical content. 

Our findings emphasize the significance of media literacy in fostering a culture of 

deliberation and moral responsibility, especially in combating fake news and disinformation. In an 

era where misinformation threatens public trust and civic discourse, media literacy is more 

essential than ever. By cultivating critical thinking, skepticism, and curiosity, we empower 

individuals to make informed decisions, engage in meaningful discussions, and promote positive 

social change. 

Ultimately, this monograph highlights media literacy's role in promoting civic engagement 

and participatory democracy. Educating individuals about media's influence on their 

understanding of the world and encouraging critical thinking about media messages empowers 

them to actively shape their communities and contribute to positive social change. In conclusion, 

this monograph describes the critical importance of media literacy in fostering critical thinking, 

ethical deliberation, responsible media consumption, diversity, inclusivity in media representation, 

civic engagement, and participatory democracy. By prioritizing media literacy education, we can 

ensure that society remains informed, engaged, and empowered to shape its own future in an 

evolving media landscape 
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